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Abstract. This paper addresses the search engine optimization (SEO )in light of its background and actual
application in net-based marketing activities. The paper then goes a step further to outline the concepts and the
various elements asscciated with the SEO in terms of actual application including the market differences of SEO
when applied to different products and different sectors. The paper concludes with an analysis on the website risks
arising from irrational SEQO.
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